ABnva, 18 ®eBpouapiou 2009

AEATIO TYNOY #06109

«SOCIAL MEDIA & EMIKOINQNIA:
H avaykn yia diaAoyo Kai ap@idpopn emKolvwyvia

avadeikvuel Tov poAo twy Social Media»

Me peyaAn emrtuxia oAokAnpwOnke n nuepida «SOCIAL MEDIA & EMIKOINQNIA» mou
Olopydvwoe to Ivotitouto Emkowvwviag tnv Tetdptn 18 deBpouapiou 2009, oto Mouceio
Mrrevakn.

Evolapépovta otowxeia yia tn dieioduon Kat tn xpnon twv social media otnv EAAGOa avédeife
n €peuva mou olenyaye to lvotitouto Emkolvwyviag os cuvepyacia pe to Tunpa Emkolvwviag,
Méowv & MoAttiopou, tou Mavteiou Mavemotnuiou Kowvwvikwy & MoAtikwy Emotnpwy, to
TuAPa Marketing & Emkotvwviag tou OikovopikoU Mavemotnpiou ABnvwy kat tnv MRB Hellas.
Mo ouyKeKplpéva @aivetal ott ol ‘EAANVEC XPrOTEC EMKOVWVOUV PEow Twv social media
(88,2%) evw ot KUPLEG OpAOcTNPLOTNTEG TOUG £oTidlovtal oto va poipdalovtal apxeia (63,1%) va
owaBalouv blogs (55,7%) Kat va €MOKETTOVTIAL £QAPHOYEG KOWVWVIKAG Oladiktuwong /social
networks (50,2%) akéun kU av Ogv yvwpifouv Tov Opo social media (77,9%).
H peydAn mAcloyngia Twv Xpnotwy tou Sladiktuou Bswpel 0Tt Ta mpooWepopeva amo ta Social
Media eival Ogtikd, kal o auta meplAapBavel tnv Evnuépwon / MAnpowopicg (50,1%), tnv
Emkowvwvia (25,9%), kat tnv Atackédaon / Wuxaywyia (23,0%).

O sonynoelg mou mpaypatomoincav 22 el0lkol €M Tou BEPATOG, aAVWTATA OTEAEXN
EMXEIPACEWY Kal TOAITIKOL HE €vaocxoAnon pe ta social media kpdtnoav apeiwto TO

EV(PLAPEPOV TOU KOLVOU TTOU KATEKAUGE TNV aibouca tou Mouceiou Mmevakn.

O TMMpdedpog Tou IvoTiroutou Emikoivwviag k. AnpATteng . Malpog, 1évice TNV avaykn
aglotroinong Twv social media ammd €MIXEIPACEIG KOl OPYAVIOUOUG, £TCI WOTE «va PNV PEiVOuv
atrAoi Beatég oe pia dladikaoia TToU TOug a@opd Kal Toug eTTNPEACE». AvaQEPONEVOG OTNV
eEANVIKA TTPAyPATIKOTATA, UTTOYPANMIOE OTI, ETAIPEIEG, OPYAVIOHOI KOl TTONITIKOI deV @aiveTal va
€XOUV KATAVONOEl ETTAPKWG TN onuacia Twv social media kal Tnv €mppor 1Tou duvavtal va

QAOKACOUV 0TNV €IKOVA Kal TN AN TV TTPOIGVTWY, TWV ETAIPEIWY, KAl TWV OPYAVICHWV.
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Tnv Hpepida eixav tnv gukalpia va mapakoAoubricouv mavw amd 350 OTEAEXN EMXELPNOEWY,
akadnpaikoi, Onpoctoypd@ol Kat @oltntég, evw n Huepida petaddbnke kat live péow
AwadiktUou o€ ouvepyacia pe to blogchannel.gr kat tnv mapakoAouBnoav live moAAol .

Tnv évapén tng Hpepidag knpu€e o k. AnuATpng . Malpog, Mpodedpog Tou lvoTiTouTOU
Emikoivwviag.

H trapouaciacon Kal 0 oXONAOUOG Twv ATTOTEAETUATWY TNG £PEUVAG TTPAYHATOTTOINONKE ATTO TOV K.
AnpAtpn A. Maupo, AieuBuvovta ZUuBoulo Tng MRB HELLAS. Evdwagépovta case studies
nmapouciace o K. Even Aas-Eng, VP kat Director of Social Media tng McCANN Norway.

Tn Owkn Toug epmelpia amd t Xpron twv social media katéBecav ot BouAeutég M.
BoAouddkng, M. Xpuocoxoiong.

ZuvtovioTéG oTa Tpia TréveA ATav o K. Mdvvng MouAiog, A/vwv Z0uBoulog Tng McCann kai péEAOg
Tou AZ Tou IETT, n Ap MméTTu ToakapéoTou, ETtikoupog KaBnyntpia oto lNévteio Mavermiotiuio
kai Mevikn Mpapparéag AZ IETT kai 0 K. Z1d0ng XaikdAng, A/vwv Z0uBoulog Tng Communication
Effect.

To IvoTitoUto ETrikoivwviag suxapioTei Bepud o Ymoupyeio Meta@opwy Kal EmKolvwviwy Kat
10 MNapatnpntnpio yia tnv Kowvwvia tng MAnpogopiag. Euxaplotoups emiong Ttoug
Ynootnplkteg: OgilvyOne Worldwide Athens,

z00.gr kat Communication Effect

Kabwg kat Toug Xopnyoug Emkowvwyviag: EPT, Kadnpepivn, skai.gr, Ad Business, Daily Fax kat

blogchannel.gr .

Ma meplocoTEPEG TANPOPOPIEG:

Ivotitouto Emkowvwviag

Email: events@ioc.gr
TnAépwvo emkolvwviag: 2103318065 - 7

website: www.ioc.gr

InUEWoelg: Ta avaAuTIKd OToIXEla TNG EPEUVAG, TA OVOHATA TwV OJIANTWY, cUVTopa Bloypa@IKd Toug
Kal ol Tapoucldcelg Toug Ba Bpiokovtal Slabéciya oto WWW.ioc.gr
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